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Why	  does	  it	  exist?	  
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What	  is	  consumerism?	  
•  Consump(on	  (from	  La(n:	  cosumere	  that	  means	  
waste	  or	  destroy)	  is	  the	  ac(on	  and	  effect	  of	  
consuming	  and	  was(ng,	  be	  they	  products,	  
goods,	  and	  services,	  like	  energy,	  understanding	  
that	  the	  fact	  that	  consming	  these	  products	  
goods	  and	  services	  is	  in	  order	  to	  sa(sfy	  primary	  
and	  secondary	  needs.	  Massive	  consump(on	  has	  
yielded	  consumerism	  and	  a	  society	  of	  
consumerism.	  

Fuente:	  hDp://www.quecomoyporque.com.ar/consumo.html	  

by	  Stephanie	  Knight	  

Created	  at	  the	  Center	  for	  Applied	  Second	  Language	  Studies,	  University	  of	  Oregon	  



Consumerism	  is	  unnecesary	  consump&on	  
inspired	  by	  adver&sing	  leading	  to	  the	  
unnecesary	  purchase	  of	  rapidly	  changing	  
and	  quickly	  interchangeable	  products.	  
	  

Fuente:	  hDp://html.rincondelvago.com/consumismo-‐y-‐compra-‐compulsiva.html	  
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The	  effects	  of	  adver&sing	  

•  Kenneth	  Clark’s	  doll	  experiment	  (1939)	  
•  Albert	  Bandura’s	  Bobo	  Doll	  experiment(1961)	  
•  Oliviero	  Toscani	  and	  her	  campaign	  against	  
anorexia(2007)	  

•  Stanley	  Milgram	  andelectric	  shocks/
persuading	  researcher	  (1961)	  
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Adver(sing	  directed	  to	  La(nos	  in	  the	  
United	  States	  

•  There	  are	  more	  than	  50	  million	  La&nos	  in	  the	  U.S.	  	  
•  La&nos	  have	  become	  the	  second-‐most	  important	  
market	  in	  the	  U.S.	  

•  The	  economic	  importance	  of	  La&nos	  is	  
emphasized	  by	  the	  fact	  that	  Baby	  Boomers	  will	  
re&re	  in	  a	  few	  years.	  

	  
	  

Fuente:	  
hDp://www.marke&ngdirecto.com/actualidad/tendencias/los-‐la&nos-‐en-‐estados-‐unidos-‐son-‐el-‐futuro-‐para-‐

las-‐marcas/	  
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What	  is	  a	  typical	  La&no	  like	  
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Problems	  
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The	  Best:	  StateFarm	  
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To	  read	  more…	  

•  hDp://www.marke&ngdirecto.com/
actualidad/tendencias/los-‐la&nos-‐en-‐estados-‐
unidos-‐son-‐el-‐futuro-‐para-‐las-‐marcas/	  

•  hDp://economia.elpais.com/economia/
2006/03/21/actualidad/
1142929981_850215.html	  
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